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Meeting regulatory requirements
A summary of achieved sample size (number of responses) 
1,040 surveys were completed.
Collection method(s) 
The General Needs tenant survey incorporated three methodologies: an online survey, a telephone survey and a postal survey. The postal survey also included a QR code for those who preferred to complete online.
Timing of survey 
Telephone fieldwork with General Needs tenants was conducted between 23rd February and 16th March 2026. A maximum of four attempts were undertaken to contact residents, covering different times of the day and different days of the week.
The online survey was launched on 6th February 2026 and the last online survey was completed on 12th March 2026. 
The postal survey was handed to residents by members of Tamworth Council. Residents completed the survey which was then returned to M·E·L Research in a freepost envelope. The first returned survey was data entered on 11th March and the last returned questionnaire was data entered on 1st April 2026. 
Sample method 
Contact information for 4,270 tenants was provided by Tamworth Borough Council to enable a census survey. 
For General Needs tenants, all contacts provided by Tamworth Borough Council were loaded onto the contractors’ system with the potential to be included in either the online survey or the telephone survey. 
All Sheltered, Supported and High Rise/ Eringden tenants were handed a postal survey.
This approach ensured that all eligible participants were invited to take part in the survey, However, as participation is optional, not all tenants chose to take part in the survey. 
Summary of the assessment of representativeness of the sample against the relevant tenant population (including reference to the characteristics against which representativeness has been assessed) 
The representativeness of the sample has been ensured by setting quotas on age, gender, property type and ward.  

Any weighting applied to generate the reported perception measures (including a reference to all characteristics used to weight results) 
Once all the data was collected it was assessed for its representativeness against the stock profile as it was when the contact list was provided in January 2026. Where required responses were weighted by property type, age, gender and ward.  
The role of any named external contractor(s) in collecting, generating, or validating the reported perception measures 
M·E·L Research conducted the fieldwork, collated the data and generated the results, as well as validating them. M·E·L Research are an ISO 9001:2015 accredited organisation which demonstrates our commitment in providing quality products and services consistently, as well as ISO 20252. All interviewing staff are in-house and operate within IQCS guidelines, meeting all MRS customer care standards.
The number of tenant households within the relevant population that have not been included in the sample frame due to the exceptional circumstances described in paragraph 63 with a broad rationale for their removal (this relates only where we exclude due to capacity issues to respond)
None. 
Reasons for any failure to meet the required sample size requirements summarised (+/-5%) 
N/A. 
With an overall sample size of 1,040, the confidence interval is +/-3% which is lower than that required by the Regulator (+/-4%).
Type and amount of any incentives offered to tenants to encourage survey completion 
No incentives were offered.
Any other methodological issues likely to have a material impact on the tenant perception measures reported.
None.
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