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Glossary 
 
Term Definition 
Comparison stores Stores that provide goods that are bought 

occasionally, where the price would be compared 
between stores for value for money.  A three piece 
suite is one example. 
 

Convenience stores Stores that provide goods that are bought regularly 
such as food and drink. 
 

Services  Stores that provide a service such as a hair dressing 
salon. 
 

A1 stores Businesses that sell goods or services to members of 
the general public. 
 

Shopping Policy Area This is a specifically defined, geographic area, 
covering the main commercial centre of Tamworth 
Town Centre.   
 

Primary Zone This is the main defined commercial centre, whereby 
strict policy emphasises land use for retail purposes 
only. 
 

Secondary Zone This zone is within the shopping policy area but of 
less importance to the primary zone.  All forms of land 
use are permitted within this zone. 
 

Zone 0 This zone represents streets within the shopping 
policy area that are neither in the primary or 
secondary shopping zones. 
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Executive Summary 
 
For any area, the Town Centre is the focal point for the local community as leisure, 
retail, services and employment opportunities are situated in close proximity to each 
other. Therefore, town centres are an important asset to be monitored, allowing trends 
and issues to be identified quickly. 
 
Guidance on how to manage town centres is found in the Planning Policy Statement 6: 
Planning for Town Centres (PPS6).  This document emphasises the importance and 
need to maintain and promote a ‘vital and viable’ town centre.  The Annual Town Centre 
Health Check is a good tool to monitor the vitality of local shops and services, informing 
the Council of specific issues that need tackling. 
 
This is the first Town Centre Health Check completed by Tamworth Borough Council, 
using the monitoring indicators as set out in PPS6.  The health check has revealed that 
A1 shops (retail sale of good to the public), dominate the Town Centre, occupying 33.% 
of all units in the Town Centre.  Within the Primary Shopping Frontage, (see map in 
figure 1), 84.7% is used for A1 purposes.  This is above the figure set in Tamworth 
Councils’ Local Plan. (TCR4 gave a target of 75%) 
 
A closer look at the type of A1 shops in the Town Centre has illustrated that 
Comparison retailing is dominant occupying 61.4% of A1 floorspace.  These 
Comparison shops include a good selection of well known national stores.   
 
The Town Centre is not well represented by Convenience stores, (supermarkets), with 
just three units occupying almost fifty percent of the floorspace used for Convenience 
retailing.          
  
Land Uses within the Town Centre were different to the average figures for the rest of 
the UK.  Tamworth was above the UK average for the number of A1, but had half the 
number of A2 units.  The number of vacant units is the same within the Town Centre as 
the UK national average of 10%. 
 
The average Zone A rent, (first 6sqm of unit), within the Town Centre was £861 per 
square metre in comparison to the national average, which amounted to £1291. 
(Colliers,CRE, 2008)    
 
Local Plan Policy TCR2 designates the Gungate Precinct as an area for redevelopment.  
The Precinct is an underused resource with potential for redevelopment or investment.  
Initial discussions with developers have been promising, with the area incorporated into 
the Master Plan for Tamworth Town Centre’s regeneration initiative. (see section 9). 
 
Local residents were consulted about their views of Tamworth’s Town Centre as part of 
the research into the Health Check of the Town Centre.  The views of local people 
gleamed information about the positives and negatives of Tamworth’s Town Centre. 
The positives identified were the green open space around the Castle and the leisure 
opportunities available, particular within the Castle Grounds. The negative points were 
about the amount of litter and seemingly poor range of shops on offer within the Town 
Centre. 
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Attracting visitors to Tamworth is the responsibility of Tamworth Information Centre 
through their publication of the Tamworth’s Visitor Guide.  Additional officers have been 
brought in to continue to promote the assets of Tamworth and the amenities available. 
 
Tamworth Town Centre suffers from criminal and violent acts, with statistics from 
Tamworth police show that crime is rising within the Town Centre, especially violent 
crime against the person. 
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1. Introduction 
 
Background 

 
 
The Purpose of a Town Centre Health Check 
 

1.2. The Borough of Tamworth lies in the south eastern corner of Staffordshire, 17 
miles  north east of Birmingham.  It covers an area of 3,084 hectares or 12 sq 
miles and is situated at the confluence of the Tame and Anker rivers.  Over the 
last 100 years, Tamworth has grown substantially and in the latter half of the 
Twentieth Century has become synonymous with population overspill from 
Birmingham.  In 2006 the estimated population was 75,400. (ONS 2008). 
Although it is an urban authority, there are small amounts of countryside and 
green belt encircling the built up area, playing an important role in the way 
Tamworth has developed. 

 
The Purpose of a Town Centre Health Check 

 
1.3. The Town Centre is the focal point for the local community as leisure, retail, 

public services and employment opportunities are situated in close proximity to 
each other. Therefore, the monitoring of the Town Centre’s ‘health’ is vital to 
provide robust evidence that will enable Tamworth Borough Council to identify 
trends and issues. 

 
1.4. It is vital that Tamworth retains a Town Centre that supports the residents of 

Tamworth’s need’s while remaining economically competitive with neighbouring 
Towns.  The Town Centre must attract shoppers, visitors and businesses if it is 
to remain vibrant and sustainable. 

 
1.5. The main objective of the annual town centre health check is to monitor how well 

a town is performing economically.  The health check also ascertains the 
number and quality of services available for local people. The quality of the 
environment is also measured, together with the views of local residents. 

 
1.6.   Data gathered throughout Tamworth’s Town Centre Health Check as directed 

in the Planning Policy Statement 6: Planning for Town Centres (PPS6), provides 
robust evidence that will be measured against set targets as set in the PPS6.  
Such data will continue to inform the Council’s action plans and policies. This 
Health Check is the first to be conducted and will be refreshed every year hence 
forth with national and regional trends incorporated.  This will allow a broad 
picture of the economic situation to be established comparatively.  

 
1.7. The health of any town centre is governed by a variety of key issues.  These 

include the way land is used and the town centres’ ability to continually attract 
new development and investment.  Issues such as infrastructure and high 
quality environment of the Town Centre are two important issues that the health 
check is monitored against.  A full list can be found in Appendix 1.   
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1.8. This Town Centre Health Check for Tamworth will consider three key areas; 

o Identifying the use of land within the Town Centre boundary;   
o Identifying the demand for floorspace and the number of units vacant or 

available  
o Identify local residents’ views on the Town Centre. 

 
1.9. This is the first Town Centre Health Check published by Tamworth Borough 

Council.  However, a previous study was conducted by Colliers CRE consultants 
in 2005  In the future the Borough Council will look to produce a Town Centre 
Health Check annually. The objectives for this study are: 

 
o In accordance with the national guidance as set out in PPS6 that supports the 

monitoring of Town Centres; 
o To assess the success of retail policies within the adopted Tamworth Local Plan 

2001-2011; 
o To assist the development of the Town Centre and retail policies within the Local 

Development Framework; 
o To contribute to a more robust evidence base which will give the Borough 

Council a greater understanding of issues effecting the Town Centre; 
o To assist with future retail planning in the Town Centre. 

 
Guidance on Town Centre Policy 

 
1.10. Guidance on the management of Town Centres comes from a variety of 

sources.  Planning Policy Statement 6: Planning for Town Centres (PPS:6) is a 
Government document which sets out broad national policies for the planning 
and development of Town Centres.  The core principle of PPS6 is Sustainable 
Development, through the promotion of the ‘vitality and viability’ of Town 
Centres.  The Governments’ key objectives for Town Centres are: 

 
o Planning for the growth and development of existing centres; 
o Promoting and enhancing existing centres, by focusing development in such 

centres and encouraging a wide range of services in a good environment, 
accessible to all; 

o Enhancing consumer choice by making provision for a range of shopping, leisure 
and local services, which allow genuine choice to meet the needs of the entire 
community and particularly socially excluded groups; 

o Supporting efficient, competitive and innovative retail, leisure and tourism and 
other sectors, with improving productivity; 

o Improving accessibility, ensuring that existing or new development is, or will be, 
accessible and well served by a choice of modes of transport. 
 

1.11. The West Midlands Regional Assembly (WMRA), set out the regional planning 
policy for the West Midlands Region through the publication of the West 
Midlands Regional Spatial Strategy, 2004. (WMRSS)  This document has 
subsequently been revised, with Tamworth Borough Council taking policy 
guidance and target information as set out in the WMRSS preferred options 
draft, 2007.   Tamworth has been designated as a Local Regeneration Area 
outside the Major Urban Centre as explained in Policy UR2. In addition, Policy 
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o Maintaining and enhancing the pattern of urban centres according to their function 

and role in the region; 
o Developing strategies to promote a sense of identity and local distinctiveness; 
o Adopting strategies to encourage more people to live in or close to centres through 

the reuse of sites, development of mixed-use schemes, the conversion of properties 
and initiatives such as ‘living over the shop’; 

o Ensuring the highest standards of design are adopted, building on the existing 
character and identity of centres; 

o Enhancing urban centres as the central pick up point of public transport networks. 
 

1.12. The revised West Midlands Regional Spatial Strategy, Preferred Options 
document, published in 2007, (WMRSS 2006), stated that Tamworth was a tier 
4 category Town Centre and designated as a  Local Regeneration Area. This 
places additional emphasis on creating jobs and stability to the area through 
improved retail, leisure and public services in a strategic and well planned 
manner, incorporating the needs of the Town with the reduction of motor vehicle 
emissions. 

 
1.13. The WMRSS, 2007, directs investment and new infrastructure to be based close 

to the Town Centre as a means of maximising the sustainability of the area as 
well as reusing brownfield sites.  Out of town facilities are no longer encouraged 
unless there is robust evidence supporting the request. 

 
1.14. WMRSS also designates Tamworth as one of twenty five strategic town or city 

centres that are crucially important to the Region’s economic and social well 
being.  This is covered by Policy PA11 and these centres will be the focus for: 

 
o Major retail developments; 
o Uses which attract large numbers of people including major cultural events, 

attractions, social and community celebrations; 
o Large scale leisure and office developments. 
 
1.15. The WMRSS Preferred Options Draft document, 2007, puts forward targets for 

employment land, which is broken into retail and office provision.  A total of 
35,000 square metres of comparison retail space has been suggested to be 
made available within the plan period and 30,000 square metres for office 
development provision to be accommodated within or on the edge of the Town 
Centre. 

 
1.16. The area of focus within Tamworth is detailed below in Figure 1. The green area 

represents the Town Centre Policy Area, while the red and blue lines represent 
the primary and secondary shopping frontage respectively as designated in 
Tamworth Borough Council’s Local Plan, 2001-2011. 
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  Figure 1 Map of Tamworth's Town Centre Area 

 
Source: Tamworth Borough Council Town Centre Health Check Survey 
 
2. Diversity of Uses  

2.2. In September 2008 a quantitative survey of 318 ground floor units within the 
Shopping Policy Area of the Town Centre (see map above), as defined by the 
Tamworth Local Plan 2001-2011, was conducted, (see Appendix 2&2a).  
Entrances on the ground floor that led to properties on the 1st floor or above 
were included in the survey to give a full picture of the services available within 
the Town Centre. 

 
2.3. The survey was carried out to record and analyse the various uses of land within 

the Town Centre. A map of the Town Centre is given in appendix 5, showing a 
colour coded plan of all the units within the Shopping Policy Area. In addition, a 
plan of the Ankerside Shopping Centre is given in appendix 3. 

 
2.4. The Land Use Class Categories are set out by the Town and Country Planning 

(Use Classes) Order 1987, (see Appendix 4).  The results of the survey are 
given for all units within the shopping policy area, in the graph below 
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Figure 2 Land use categories for all units in Tamworth's shopping policy area. 
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2.1. The graph above shows the number of units within each land use classification 
per zones, 1, 2 and 01.  Zone 0 is included within this initial analysis for clarity.  

 
2.2.  The classification A1 refers to all retail units that sell goods to the general 

public. The definition includes all comparison and convenience stores, together 
with post offices and hair dressers2.  A1 stores dominate zones 1 and 2 with 105 
and 74 units respectively, accounting for 84.7% of zone 1 units and 43% of zone 
2 units. 

 
Mix of Uses – Primary and Secondary Shopping Frontages 
 

2.3. The main focus of the Town Centre Health Check rests on the analysis of the 
Primary and Secondary shopping zones, hereafter referred to as Zones 1 and 2.  
Zone 0 data is given initially for clarity purposes, allowing a thorough and clear 
picture of the Town Centre to be given.  However, the detailed analysis of the 
Town Centre data will focus predominantly on zones 1 and 2. 

 
2.4. The table below gives the total number of units for zones 1 and 2, with the 

percentages for each land use type for the whole shopping area. Data for Zone 
0 is given in appendix 2 & 2a. 

 
 

                                            
1 Zone 0 refers to the units outside of Zone 1 and Zone 2 that are within the Tamworth Borough Council’s 
Shopping policy area as defined in figure 1. 
2 This definition is indicative only. Please see appendix 4 for a wider definition. 
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Table 1 Land use of Zones 1 & 2 with % for whole shopping area 
 

Land use 
categories  

Zone 
1 
(total) 

% of 
total 
for 
zone 1 

% of 
total 
units 

Vacant 
units* 

Zone 
2 
(total) 

% of 
total 
for 
zone 2 

% of total 
units 

Vacant 
units 

A1 105 84.7 33.0 8 74 43.0 23.3 11 
A2 9 7.3 2.8 1 40 23.3 12.6 4 
A3 4 3.2 1.3  10 5.8 3.1   
A4 2 1.6 0.6  10 5.8 3.1   
A5 1 0.8 0.3  9 5.2 2.8   
B1     7 4.1 2.2   
B2          
C1     3 1.7 0.9   
C2          
D1 1 0.8 0.3  5 2.9 1.6   
D2 1 0.8 0.3       
Sui 
Generis 1 0.8 0.3   14 8.1 4.4   
Totals  124    172     
total units 318        
Vacant 
units 27      9       15  

Source: Tamworth Borough Council Town Centre Health Check Survey * denotes 
excluding vacant units from The Gungate Precinct. 
 

2.5. The results shown above are for the whole shopping area. Zones 1 and 2 are 
detailed in comparison to the whole shopping area with Zone 0 data included in 
the analysis. (Please see appendix 2 & 2a for all data). 

 
2.6. The dominant form of land use type within the Shopping Policy Area is the A1 

classification, totalling 191 units3.  The majority of the A1 units are found in Zone 
1, with 105 or 84.7% of all units in Zone 1 being classed as A1.  This is in line 
with Policy CR4 from Tamworth’s Local Plan that states that a target of 75% of 
all units within the Zone 1 should be classed as A1 land use. 

 
2.7.  Primary Shopping Frontages and the percentage of A1 stores are as follows; 

Ankerside (16.9%), George Street, (7.8%) and Middle Entry (4.7%).  Gungate 
Precinct is classed as within the primary frontage zone, however, the area has 
been designated for redevelopment and all but one unit remains open for 
business. Other properties within the Primary Shopping area are represented by 
A2 classed units.    

 
2.8. Outside the Primary Shopping Frontage area, restrictions on usage are less 

stringent, with Policy TCR4 stating that within the Secondary Shopping Frontage 
‘there will be no restrictions on non-retail use that are appropriate to the 

                                            
3 The total of zones 1, 2 and 0. See appendix 2 &2a for clarity. 
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Shopping Area.’  In the Secondary Shopping Frontage area, the predominance 
of A1 units falls to 43.3% or 74 of all properties in zone 2.  

 
2.9. Financial Services such as banks, building societies and professional financial 

advice, tended to be located in Zone 2, with 40 units or 12.3% of all units in the 
Shopping Policy Area, while Zone 1 had only 9 units or 7.3%.  The other trend to 
note is the number of Sui Generis units in operation. Only 1 unit is located within 
Zone 1, while 14 units or 8.1% units are found in Zone 2. 

 
Recent Trends 

 
2.10. The table below is taken from a previous study conducted by Colliers, 

CRE in 2005.  Although the methodology used is slightly different to the one 
used by Tamworth Borough Council, the number of shops within the various 
land use classifications can be extracted and initial trends highlighted. 

 
Table 2 Land use for Tamworth, 2005 and 2008 

Use Class 
no of units 
(2005) 

no of units 
(2008) 

A1 Retail - Convenience 29 27 
A1 Retail - Comparison 139 95 
A1 Retail - other (service) 32 32 
A2 Financial and Professional 
services 49 44 
A3 Food and Drink 51 38 
B1 Business 8 9 
C1 0 3 
D1 non residential Institutions 7 7 
D2 0 1 
Sui Generis 6 19 
Vacant/under construction 12 43* 
Total 333 318 

Source: Colliers CRE Tamworth Shopping Study, 2005 
*includes the 19 vacant units from the Gungate  Precinct.  
 

2.11. The methodology used by Colliers is slightly different to how this Health 
Check has been compiled.  Nevertheless, it is possible to see how the overall 
number of shop units has lowered, with all but the Sui Generis category 
lowering.  The sharp rise in vacant properties is due to the closure of 19 units at 
the Gungate Precinct which has been earmarked for redevelopment. 

 
Mix of Uses - Compared to the National Average 
 
2.12. Comparing how the various land uses are represented in relation to the rest of 

the United Kingdom is a useful way of assessing how Tamworth Town Centre is 
performing.  The most recent available figures were those for 2004 and given in 
table 2 below. 
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Table 2 Land uses in Tamworth Town Centre compared to the UK average 
Land Use Tamworth (2008)* UK Average (2005) 
A1 73% 54.61% 
A2 4% 8.86% 
A3 (including A4 and A5) 11% 12.39% 
D1 2% 2.2% 
D2 0.4 1.46% 
Sui Generis 6% 1.79% 
Vacant 5% 7.97% 
Other (including B1, C1 and 
C3) 

4% 10.72% 

Source: Tamworth Borough Council Town Centre Health Check Survey and Tamworth 
Shopping Study Update *Zones 1&2 only 
 
2.13. Tamworth is above the national average for A1 uses in zones 1 and 2, while the 

A2 classification is half the national average.   For A3 uses, including A4 and A5, 
the figure is close to the national average, while Tamworth’s vacancy rate is 
slightly lower than the national average of 10% (Colliers CRE, 2008) 

 
2.14. The two results which show the greatest variation between Tamworth and the 

rest of the UK, is for the Sui Generis Classification, which is much higher than 
the 1% for the national average. 

 
National Chain Stores 
 
2.15. The number of national chain stores within a town centre is a good way of 

measuring the health of the local economy.  National chain stores are popular 
and recognised by customers for the stores particular style or service.  
Tamworth has a healthy number of national chain stores within the Town 
Centre.  The following table highlights the number of national chain stores within 
the various zones of the Town Centre.  The national average for chain stores is 
34% of all stores within the Primary Zone. (Purbeck Council, 2004) 

 
 

 
Table 3 Number of national chain stores in Tamworth Primary Zone, 2008 

National Chain Stores       

zone 
number of chain 
stores 

total 
units per 
zone* 

% per 
zone 

Vacant 
chain 
stores 

1 77 115 67 5 
2 35 157 22 0 
0 0 19 0   

Source: Tamworth Borough Council Town Centre Health Check 
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2.16. Tamworth has above the national average of national chain stores within Zone 1 

with 67% of all units being part of a national chain.   
 
Mix of Uses – Floorspace 
 
2.17. As A1 retail dominates the Town Centre in terms of the number of units 

occupied, it is necessary to take a more in depth look at this form of retail.  A1 
retail can be split into three distinct categories.  These are: 

 
o Comparison – Items not bought on a daily basis that consumers compare prices 

before purchasing, e.g. shops selling clothes, furniture and general consumer goods.  
o Convenience – Items which are bought on a daily basis, e.g. shops such as 

butchers, newsagents and supermarkets.   
o Services – Businesses that provide information, advice or who provide a service or 

consumers, e.g. dry cleaners, hairdressers and travel agents. 
 
The table below breaks down the A1 results into the three above mentioned categories. 
 
Table 4 A1 stores by store type category 

A1 category 

number of 
A1 units in 
all zones 

% of A1 
units in all 
zones 

Total sqm 
floorspace*

% of A1 
floorspace 

A1 comparison 108 61.4 74588.4 40.6 
A1 convenience 32 18.2 52572.7 28.6 
A1 service 36 20.4 56458.9 30.7 
Total 176 100.0 183620.0 100.0 

Source: Tamworth Borough Council Town Centre Health Check Survey 
* Valuation Office Agency. 
 
2.18. The results given above show that Comparison retailing, the sale of goods, 

including, clothes, furniture and electrical items, are the dominant form of A1 
retailing within the Town Centre.  This accounts for 40.6% of all A1 units 

 
2.19. Some of the more prominent Comparison stores present include Adams, Argos, 

Boots, Burtons, Clarks, Early Learning Centre, Game, HMV,  JJb Sports, H 
Samuel, Superdrug and Wilkinson 

 
2.20. The A1 floorspace for Convenience stores represents 28.6% of the total space 

for A1 stores.  Convenience stores predominately sell food and drink and are 
represented by 3 main stores within Tamworth’s Town Centre.  These include 
The Co Op Pharmacy on Church Street, Farm Foods in Middle Entry and 
Iceland Ltd in the Ankerside Shopping Centre. 

 
2.21. Additional ‘mega’ superstores such as Asda, Morrisons or Sainsburys would 

offer residents a broader choice of goods.  However, there is a large Sainsburys 
and Asda situated on the Ventura Retail Park which is roughly 1 km from the 
Town Centre. 
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2.22. Service Retailing, defined as financial or professional services other than health, 

amounted to 30.75 of all A1 floorspace  
 
2.23. The change in floorspace for each type of A1 land use for 2005 and 2008 is 

given below.  This chart highlights the changes that have occurred within all A1 
type of retail, including services, comparison shops and convenience stores for 
zones 1, 2 and 0. It should be noted that the Gungate Precinct units are included 
in the 2005 figures. 

 
Figure 3 Floorspace comparison, 2005 and 2008 

Breakdown of retail floorspace

0 20 40 60 80

A1 comparsion stores

A1 convenience stores

A1 services

Total units vacant*

Percentage

Colliers Study, 2005 Tamworth BC study, 2008
 

*Includes Gungate Precinct. 
Source: Tamworth Borough Council Health Check and Colliers CRE, 2005 
 
2.24. The changes between 2005 and 2008 are stark and may reflect slightly different 

methodologies.  The number of vacant units and A1 services have risen, while 
the number of A1 Comparison and convenience stores have reduced within the 
three year time frame.  The number of vacancies is due to the rise in units being 
vacated at the Gungate Precinct. The true number of vacant units within 
Tamworth is around 10% and close to the national average. 

 
3. Size of Units 
 

3.1. The size of the ground floor units within the Town Centre was compiled with 
data from the Valuation Office Agency (VOA) website 

 
3.2. The data below is for all units in business, excluding the Gungate Precinct units.  

The largest number of units is those below 100 square metres, amounting to 
155 or 56.4% of all businesses in operation. While the largest stores measuring 
1000 square metres or above amounted to only 7.  This is partly due to the 
historic nature of Tamworth’s Town Centre, which is characterised by smaller 
units. This situation may change in the preceding years, as The Gungate 
Precinct has been designated an area for redevelopment, which may 
incorporate larger stores. 
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Table 5 Floorspace of all A1 units, 2008 
Floorspace 
in sqm 

Number 
of units* 

% of all 
units 

no details 25 9.1 
1 -100  155 56.4 
101-150 36 13.1 
151-200 18 6.5 
201-250 18 6.5 
251-300 5 1.8 
300-500 8 2.9 
500-1000 3 1.1 
1000+ 7 2.5 
 Totals 275 100.0 
* excluding vacant units   

Source: Tamworth Borough Council Town Centre Health Check, 2008 
 
3.3. The bar chart below shows a comparison between Colliers CRE study, 2005 

and Tamworth Borough Council’s Town Centre Health Check, 2008. It shows 
the percentage of units under and over 500 square metres within Tamworth 
Town Centre for 2005 and 2008. 

 
3.4. From this brief snapshot of three years, it is not possible to make significant 

conclusions from the data.  However, it is possible to say that the number of A1 
businesses in smaller units has grown and the number of larger units has fallen. 
This could be attributed to a number of the larger stores, such as Woolworths 
closing and the vacant units at the Gungate Precinct. 

 
3.5. This could be as a direct result of the preference for larger units to locate at the 

out of Town Retail Park called Ventura Park.  In addition, the current supply of 
larger units within Tamworth Town Centre could be low. 

 
 

Figure 4 Floorspace of all A1 units for 2005 and 2008 
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Source: Colliers, CRE, 2005 and Tamworth Borough Council Town Centre Health 
Check. 
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3.6. To highlight the traditional, smaller shops within the Town Centre, the picture 
below is taken from Church Street’s Flower Zone store.  The property is part of a 
line of terraced properties. As you can see, the frontage is one single large 
window rather than several or twin windows as larger comparison shops tend to 
have. 

 
Figure 5 Picture of small comparison good store 

 
Source: Tamworth Borough Council 
 
4. Vacancy Rates 

 
4.1. The number of vacant units in a town centre is a useful tool to indicate how 

strong the local economy is performing.  Vacancies may occur for positive 
reasons such as competition between retail units, leading to the natural turnover 
of proprietors. 

 
4.2. In September 2008, an audit of the all the ground floor units within the Shopping 

Policy Area was taken. Excluding the vacancies at The Gungate Precinct, as 
they were not available for rent due to being earmarked for redevelopment, the 
total number of vacant units amounted to 27 out of the 302 available.  This 
amounted to 8.9% of all units available. This is slightly below the national 
average figure of 10%, as stated in the Harlow Council Town Centre Health 
Check, (2006). 

 
Table 6 Vacant Units within Tamworth Town Centre, 2008 
Shopping Policy Zone Number % 
Zone 1 9 3.0 
Zone2 15 5.0 
Zone 0 3 1.0 
Total vacancies (302 units) 27 8.9 
Total Units* 302  
*excluding The Precinct   

Source: Tamworth Borough Council Town Centre Health Check Survey 
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4.3. The table below gives the addresses and zone of each vacancy.  Details of 
vacant units at The Gungate Precinct have been omitted for clarity. 

 
 
Table 7 Vacant properties by address and zone 

Zone 1 Address Zone 2 Address Zone 0 Address 
50 Ankerside 66 Church Street 4 Mitchell’s Court

21& 23 Ankerside 43 Church Street 5 Mitchell’s Court
51 Ankerside 65 Church Street 6 Mitchell’s Court
57b Ankerside 62 Church Street   
70 Ankerside 11 - 11b Colehill   

43 - 45 Ankerside 1 King Street   
20a George Street 7 Lower Gungate   
17 Middle Entry 45 Lower Gungate   
1 Middle Entry 47 Lower Gungate   
  45 Lower Gungate   
  47 Lower Gungate   
  27a Market Street   
  14 (unit 4) Silver Street   

  4 Victoria Road   

  10 Victoria Road   
Source: Tamworth Borough Council Town Centre Health Check Survey 
 

4.4. The addresses of vacant properties highlight two problems, poor location and 
the price of rent. 

 
4.5.  Mitchell’s Court is a modern development of 8 small units situated behind shops 

on Lower Gungate.  The units do not have frontage to Lower Gungate and are 
located away from the main shopping area, which in turn affects the number of 
customer they are able to attract. 

 
4.6. The rent of units within Tamworth is below the regional average, however, it is 

acknowledged that Great Britain is experiencing a time of recession due to 
problems in the financial sector.  The limitation and regulation of credit has 
become tighter, preventing small and large businesses from expanding or 
indeed, setting up in the first place. 

 
4.7. Regular monitoring of vacant units enables the Council to make informed 

decisions on how to encourage new businesses into the Town Centre.  Vacant 
units are displayed on the map in appendix 5. 

 
4.8. The table below gives details of the chain store companies that have closed 

their premises and the location of each unit. 
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Table 8 Vacant national chain store units, 2008 
Vacant national chain stores 
Mark one Fashions Ankerside 
Card warehouse Ankerside 
Derbyshire BS Ankerside 
JJb Sports Ankerside 
Card Warehouse Middle Entry 

Source: Tamworth Borough Council Town Centre Health Check Survey 
 

4.9. The current economic downturn has caused several national chain companies to 
declare bankruptcy or make cuts in their expenditure and thus close units.  The 
first chain company to become bankrupt owned JJb Sports and the Card 
Warehouse. 

 
4.10. The closure of units in the Primary Zone (zone 1), is the most alarming 

trend to be noted.  Six units are vacant within the Ankerside Shopping Centre, 
while another 3 units are vacant along George Street and Middle Entry.  Since 
the survey was conducted, Woolworths also closed but new tenants are 
refurbishing it and reopening the unit later in 2009. 

 
4.11. In addition, the number of vacant properties within the Secondary zone, 

(zone 2) is larger than the zone 1 figure, with units along Church Street and 
Lower Gungate becoming vacant.  This may be due to a preference to shop 
along Market Street and George Street, while, Lower Gungate is away from the 
main shopping area. 

 
4.12. The addresses highlighted in blue are owned by Tamworth Borough 

Council.  Contact was made with both the Councils Property Services Team and 
several private owners of the vacant properties, to ascertain the reasons the 
properties remained vacant. 

 
4.13. The length of time the units had been vacant varied somewhat, ranging 

from just over a month in the case of some of the Ankerside units, to over 3 
years for 27a Market Street.  These variations in length of vacancy and interest 
in the properties are likely to be a result of a number of factors.  These include 
size of unit, the location of the unit within the Town Centre, the condition of the 
unit and how the different property owners perceive interest to be either high or 
low.  Another pattern that seemed to be emerging is that although many different 
tenants express an interest in a particular vacant unit, concrete offers did not 
appear to be forthcoming.  Those owning the vacant units were uncertain as to 
why this was the case.   

 
4.14. The majority of interest in these vacant units was usually from small 

independent companies rather than the larger national stores.  This may be due 
to the preference of national retailers to occupy larger units which are in low 
supply in the Town Centre.  In addition, Ventura Retail Park lies on the outskirts 
of the Town and hosts several national retailers who occupy large floorspace.  

 
4.15. The vacancy rate for individual streets helps identify any specific problems 

or trends and for this reason, vacancy rates will be updated on a quarterly basis 
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to ascertain any trends or issues to be addressed.  However, smaller units are 
usually re-let within six months.  The picture below is a good example of an 
empty property that is traditionally smaller and part of a line of terraced buildings 
along Market Street. 

 
 

Figure 6 An example of a vacant property on Market Street 

 
Source: Tamworth Borough Council Town Centre Health Check 

 
Change of Use of businesses within the Town Centre 

 
4.16. Planning permission applications to change the use of the ground floor 

premises within the Town Centre amounted to 10 between August 2004 and 
October, 2008.   The majority of changes were from A1 retail to A3 restaurant or 
café.  Over the time frame, 8 retail properties have been changed. The table 
below shows the applications for the ground floor  

 
Table 9 Change of Use 

 
 
 
 
 
 
 
 

Change from Change to Number
A1 A2 2
A1 A3 4
A1 B1 2
A1 SUI-GENERIS 1
A3 A5 1
B1 A1  1
ROOF ROOF TERRACE 1

Source: Tamworth Borough Council, 2008 
 
4.17. Additional applications were for first and second floors of properties to be 

converted to residential properties or facilities for training or fitness. The full list 
of applications is given in appendix 6 

 
5. Rents 

 
5.1. Planning Policy Supplement 6 recommends the use of rental values to see how 

a Town Centre is performing.  If rental values are high it can be generally 
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assumed that there is significant demand for floorspace and the Town Centre is 
performing well.  Retail rents are assessed using Zone A values as per the 
guidance stated in PPS6.  The values are calculated by the Valuation Office 
Agency, using the first six square metres of a unit.   

 
5.2. The table below shows the price of prime, Zone A rents for Tamworth and 

surrounding towns of similar size.   
 

Table 10 Rent of prime Zone A properties, 2008 

Shopping area (2008) 

£ per square metre 
of prime zone A 
rent* 

Tamworth £861 
Lichfield £1,023 
Cannock £807 
Burton on Trent £1,292 
Nuneaton £1,292 
Sutton Coldfield £1,453 
Walsall £1,292 
* First 6 square metres 
of prime Zone A rents  

Source: Colliers CRE (2008) 
 

5.3. The Zone A rent for Tamworth Town Centre currently stands at £861 per square 
metre according to Colliers CRE, (2008). This is above the rent for Cannock, but 
below Lichfield, Burton on Trent, Nuneaton, Sutton Coldfield and Walsall. 

 
5.4. Comparing the rents in the way allows a benchmark to be established.  The 

rents could be considered attractive to new investment. 
 

5.5. The national average figure of rent per square metre for Zone A properties was 
£1291.67 for England only.  Tamworth’s Zone A rents were considerably lower 
than that figure. . The average rental figure for the West Midlands was £14024  
which is much higher than the average rent per square metre in Tamworth. 

 
6. Commercial Yields 
 

6.1. Another method that can be used to assess how a Town Centre is performing is 
the Commercial Yields on non-domestic properties.  The yield is calculated by 
dividing the annual rent of a property by the capital value or sale price of the 
property.  The lower the yield, the higher the value of the property. The 
percentage figure produced helps demonstrate the confidence of investors in the 
long term profitability of the Town Centre. However, these figures are at best 
historical and offer an insight into the health of any town centre.  The data was 
collated from the Valuation Office Agency website and the methodology is 
unclear. The table below compares the yield percentage with neighbouring town 
centres.   

 

                                            
4 This figure is based on data in the West Midlands Retail Market Overview 2008. 
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Table 11 Common Yields for Tamworth Town Centre and neighbouring Towns. 
 Tamworth (%) Burton (%) Lichfield (%) Sutton 

Coldfield (%)
Apr 2000 7 6 7 7 
Oct 2000 7.5 6 7.5 7 
Apr 2001 7.5 6 7.5 7 
Oct 2001 7.5 6 7.5 7 
Apr 2002 7.5 6 7.5 7 
Oct 2002 7.5 6 7.5 7 
Apr 2003 7.5 6 7.5 7 
Jan 2004 7.5 6 7.5 7 
Jul 2004 7.5 6 7.5 7 
Jan 2005 7.25 6 7.5 7 
Jul 2005 7.25 6 7.5 7 
Jan 2006 7.25 6 6.5 7 
Jul 2006 7.25 6 6.5 7 
Jan 2007 7.25 6.5 6.5 6.5 
Feb 2009 7.0 6.75 6.25 6.75 

Source: Valuation Office Agency (2008) 
 

6.2. The table above shows that the commercial yield for Tamworth has stayed 
consistent between 7% and 7.5% over the past eight years, while Burton on 
Trent, Lichfield and Sutton Coldfield have remained fairly constant.  The drop in 
yield is an indication of the value of the property rising.   

 
7. Pedestrian Flows 

 
7.1. The measurement of the number of pedestrians within a town centre is able to 

provide a snapshot in time of the number of people walking through the town 
centre. This snapshot is also able to provide anecdotal evidence of the most 
popular streets used by pedestrians.  Using this method of data collection, 
enables the Council to monitor the number of pedestrians using the Town 
Centre and various streets.  Over time, trends may become apparent or the 
attractiveness of new developments may be concluded. 

 
7.2. A pedestrian count was carried out on Tuesday 27th February, 2007, Market Day 

and Thursday 1st March 2007,  followed by a further count, two years later in the 
last week of February, 2009.  The days were chosen to be typical of an ordinary 
shopping day.  The count was taken between 12 o’clock noon and one o’clock 
on a market day and non market day. 

 
7.3. The count was monitored from thirteen strategic locations within the Town 

Centre by Council officers using hand held ‘clicker machines’. 
 

7.4. The survey was carried out using three different methods. The first method, 
counted pedestrians travelling in both directions past the location. While the 
second method counted only pedestrians moving in a certain direction. 

 
7.5. The third method concentrated on the number of pedestrians entering Ankerside 

and Middle Entry.  The emphasis of the data collected was on the direction 
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pedestrians travelled when they exited both shopping centres. For a full detailed 
description of where the surveys were carried out see Appendix 7. 

 
7.6. The table below compares figures taken from the 2007 count with data from the 

2009 count.  The shaded boxes indicate figures taken from watching the 
Councils’ Close Circuit Television camera film footage.  This method was 
problematic at times due to the poor quality of the tape.  For this reason a zero 
was entered. 

 
Table 12 Pedestrian Count in Tamworth Town Centre 

  
Market 

Day   
Non Market 

Day  
  2007 2009 Change 2007 2009 change
Ankerside (east entrance on George Street) count 
people walking towards George St 

499 258 -241 
366 115 -251 

Ankerside (east entrance on George Street) count 
people walking towards Victoria Road 

0 724 724 
0 176 176 

Ankerside (west entrance on George Street) 999 962 -37 0 750 750 
Church Street 797 659 -138 650 965 315 
Colehill 1323 1214 -109 1491 963 -528 
George Street 2192 1561 -631 1565 783 -782 
Lower Gungate 1606 949 -657 1254 0 -1254 
Market Street 1628 1713 85 1214 1035 -179 
Middle Entry 2395 2466 71 1748 1832 84 
Middle Entry 2 (south exit) 802 778 -24 684 606 -78 
middle entry 3 CCTV number of people walking 
from Middle Entry to Market St. 

558 196 -362 
414 

148 
-266 

St Editha’s Close 793 472 -321 661 396 -265 
St Editha’s Square 970 1186 216 754 1255 501 

 
Source: Tamworth Borough Council Town Centre Health Check Survey 
 
 

7.7. The table provides a snap shot in time within the Town Centre, whoever, one of 
the first observations noted from the council officers conducting the count, was 
the number of pedestrians who passed the counting location more than once.  
This observation was taken by the majority of the counting volunteers, who 
noted that it was shoppers as well as Town Centre workers running errands in 
their lunch break. This anecdotal evidence suggests that retailers need to work 
harder to encourage impulse buying or open later to enable Town Centre 
workers more time to browse on their way from work. 

 
7.8. The busiest routes on Market Day were Middle Entry and Market Street for the 

2007 and 2009 counts. In contrast, the quietest streets were St Edithas’ Close 
for both years.   

 
7.9. Church Street and St Edithas’ Close were the quietest routes on the Non Market 

Day, (Middle Entry 2 and 3 figures were concerned with the direction 
pedestrians took and have not been included in this analysis). 

 
7.10. The number of pedestrians leaving the Ankerside Shopping Centre from the 

bottom door, (George Street/Bolebridge junction), suggests that the market was 
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attractive to shoppers as more people turned left rather than to the right, for both 
years. 

 
7.11. The difference between the number of people leaving Ankerside towards 

Victoria Road is high and may be indicative of the increase in people within the 
Town Centre on Market Day in contrast to the Non Market Day 

 
7.12. Middle Entry had the highest number of people walking in both directions for 

both years on market and non market day. This may be due to the ‘link’ route 
Middle Entry plays between Church Street and George Street, where the 
Ankerside Shopping Centre can be easily accessed 

 
7.13. The Primary and Secondary zones are well used on both market and non 

market days.  The route from Lower Gungate to Bolebridge was very busy, with 
approximately 50% of all pedestrians defined as students from the local college.   

 
7.14. In addition, it should also be noted that there are several car parks behind Lower 

Gungate, which have had an impact on the number of shoppers using that route.  
In addition, the majority of local bus services run from Victoria Road. 

 
8. Markets 

 
8.1. In addition to the main high street shops, a traditional Market is held on 

Tuesday’s and Saturday’s.  These take place in Market Street, George Street 
and St Editha’s Square. There are 95 and 96 stalls on Tuesday’s and Saturday’s 
respectively, with numbers remaining fairly static over the years.  This is very 
positive as markets throughout the Country have steadily declined. The products 
on offer include a variety of convenience and comparison goods, to suit all 
tastes and incomes.  Figure 13 shows a typical market day in the summer. 

 
8.2. In addition to these stalls, the Council hosts a Farmers Market, held in St 

Editha’s Square on the second Thursday of every month to support local farm 
produce.   Sadly, the initiative has only secured one committed stall, selling pies 
and pastries. The failure of the project may be more connected to the location 
rather than lack of interest by local people, although people walk past and 
around the square, they may not walk through it. 

 
8.3. Two specialist markets take place during the autumn and winter.  The first is a 

French Market, held in September, selling typical French cuisine and goods and 
the second market is the Christmas Market, held in the third week of December.  
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Figure 13 George Street on Market Day 

 
 
9. Future Retail Development 
 

9.1. Future retail development is constrained by the layout and historical nature of 
most of the buildings.  However, there are a number of opportunities for future 
retail development as identified in the Town Centre Masterplan.  The Gungate 
Precinct, has been identified in the Local Plan, 2001, to be developed and 
proposals are being advanced.   

 
9.2. The Gungate Precinct on Lower Gungate consists of 18 units and is 898.550 

sqm2 in size. As of September 2008, all but one store had closed. The Gungate 
Precinct is located on the east side of the Town Centre on Lower Gungate.  It 
falls within both the Town Centre Conservation Area and the Shopping Policy 
Area. There is a pay and display car park adjacent to the Gungate Precinct, 
together with commercial and residential use buildings surrounding the location.  

 
9.3.  The site has a prominent location within the Town Centre and is well connected 

by public rail and bus transportation links as well as footpaths.  A Town Centre 
Master Plan has been devised with several options including the redevelopment 
of the Gungate Precinct as it is large enough to attract a department store or 
large convenience food store.   

 
 
9.4. It is important that any redevelopment of the Town Centre reflects the existing 

character of the Town in terms of design and layout.  The proposed scheme 
must ensure that the Conservation Area is both preserved and enhanced and 
should comply with the Conservation Strategy for Tamworth. 

 
9.5. A photograph is given below, highlighting the space the Gungate Precinct 

occupies. 
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Figure 7 Gungate Precinct 

 
 

9.6. Although the Gungate Precinct is the only area of the Town Centre currently 
identified for redevelopment in the Local Plan, the Town Centre Master Plan 
identified several development opportunities in the Town Centre. 

  
Town Centre Master Plan 

 
9.7. The Town Centre Master Plan (TCMP), written by Jones Lang LaSalle and BDP, 

2008 sets out the issues and constrains that inhibit the vitality and vibrance of 
the Town Centre.  The TCMP provides a detailed analysis of the Town Centre’s 
layout with an analysis of the positive and negatives issues effecting the Town. 

 
9.8. The overall aim of the TCMP is to improve the economic output of Tamworth 

through innovative and attractive retail and leisure facilities.   
 

9.9. The main issues are the poor links between the Town Centre and peripheral 
amenities such as the train station, Ventura Park and the leisure facilities just 
outside the main Town Centre.  Proposals include utilising existing sites for 
office, residential and retail developments; redeveloping existing sites, giving 
them a renewed function and character and improving links between the train 
station and the Town Centre; improving the main entrance points to the Town 
and linking all retail and leisure facilities with pedestrian routes, cycle paths and 
public transport. 

 
 
10. Other Town Centre Uses 
 
Offices 
10.1. The Town Centre has 3,805.41 square metres of office space, (Valuation Office 

Agency, 2005) at street level as per land use classification, B1.  The number of 
units within that category amounted to 50 units. 

 
10.2. As detailed previously, the WMRSS Phase 2 Preferred Option has a 

requirement to plan for 30,000 sqm of new office development within Tamworth 
Town Centre.  As the amount of land available is finite, this will present a 
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challenge to achieve the appropriate balance between employment, retail, 
leisure and housing in the Town Centre, which will have to be addressed 
through the Core Strategy. 

 
Leisure Profile 
 
10.3. PPS 6 refers to a key objective for local planning authorities to encourage a 

wide variety of services in the Town Centre.  The provision of leisure facilities 
has an important role in this, as it not only provides a service to Tamworth Town 
and the surrounding area, but also contributes to maintaining the vitality and 
viability of the Centre, providing jobs and encouraging visitors to the area. 

 
10.4. Within or on the edge of Tamworth Town Centre there are a number of leisure 

and entertainment facilities  as follows 
 
o Odeon UCI cinema, Bolebridge Street 
o Tamworth Football Club, Kettlebrook Road 
o The Palace live music venue, Lower Gungate 
o Assembly rooms, live music venue, Corporation Street 
o Gala bingo, Spinning School Lane 
o Strykers bowl bowling alley, Peaks leisure centre and Snowdome, Riverdrive 
o Several gyms/health clubs around the Town Centre; Motorcise, Arena, 

Gymophobics, Boogie Bounce and Total fitness centre 
 
10.5. There are several bars, pubs and clubs within the Town Centre which contribute 

to the night-time economy and help to keep the Town Centre vibrant in the 
evening. 

 
Castle and Grounds 
 
10.6. A key leisure facility and the main area of open space in the Town Centre are 

the Castle and grounds.  The Castle is a typical Norman Motte and Bailey 
Castle. It is located at the confluence of two rivers, the Tame and Anker.  The 
current sandstone walls are believed to date back to the 1100’s, while the Castle 
has many features, including a banqueting hall, (added in the early 15th Century) 
and the Warders’ Lodge, built around the Tudor period. 
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Figure 8 Tamworth Castle and gardens 

 
 
10.7. The Castle is used for a variety of events.  These include; 
 
o Medieval and Victorian Murder Mysteries 
o Ghost Search Supper 
o World War I Re-enactment 
o Historical Dancing 
o Guided tours, including, a walk through time and Ghostly Tales 
 
10.8. The Castle is open from 12 noon to 5.15pm everyday except Monday, during 

April to October and Thursdays to Sunday during the Winter.  Rooms within the 
Castle are available for private hire. 

 
10.9. The grounds of the Castle provide a large area of open space within 5 minutes 

walk of the Town Centre.  Several facilities are on offer, including: 
 
o Castle Pleasure Grounds, a new modern castle themed children’s play area 
o Bandstand, used to stage summer brass band concerts at weekends 
o Bowling Green 
o Tennis Courts, 6 floodlit courts  
o Crazy Golf 
o Treasure Island, indoor and outdoor play area includes,  
o Skate Park 
o  Planet Walk Café 
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10.10. Although there is a good mix of facilities, closer inspection highlights a number 
of issues.  The tennis courts for example are 17 years old and only used during 
July and August as there are no resident tennis clubs in the area and the design 
prevents other sports from being played.  

 
10.11. The Skate Park cannot be used during high rainfall as it is set on the floodplain 

of the Tame River with the land becoming water logged.  
 
10.12. Additional signage for the Crazy Golf, Skate Park and Planet Walk is needed to 

encourage visitors to make the most of the facilities. 
 
10.13. In 2005 Tamworth Borough Council carried out public consultation on the 

Borough’s open space provision.  This included reference to the Castle grounds 
as the main area of Town Centre open space.  The feedback was negative, with 
residents stating; 

 
o Anti-social behaviour, vandalism, dog mess. 
o A lack of seating, litter bins and warden patrols 
o Litter in the river 
o Treasure Island car parking is expensive 
o Poor lighting creates an insecure environment 
o Grass is cut too short so there is a lack of wild flowers for insects 
 
11. Accessibility 

 
11.1. Accessibility is defined as a key indicator by PPS6 in relation to the health of a 

town centre.  The ability to access the town centre by car, bus, train, taxi, 
walking and cycling are the indicators used to measure how accessible a town 
centre is. 

 
Accessibility by Car 
11.2. The private car is one of the main forms of transport used by residents to access 

urban centres.  The number and quality of car parks is used to measure a town 
centre’s level of accessibility by car. 

 
11.3. Tamworth Town Centre is served by 16 car parks that provide a total of 1,827 

spaces.  The Borough Council operates 15 ground level car parks with 1,092 
spaces and the privately operated multi-storey Ankerside car park has 735 
spaces on nine levels. 

 
11.4. The Council plan to improve some of the car parks through the refurbishment of 

signs and ticket machines. 
 
11.5. The Ankerside car park was refurbished in Autumn 2006 with new ticket 

machines, signage, road markings and the re-painting of the floor and walls. The 
car park is clean, well lit and easily accessible including parking bays for 
disabled drivers with assistance from the Shopmobility service if required. See 
section on disabled drivers over leaf. 
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Accessibility by Bus 
11.6. Tamworth does not have an operational bus station, but all busses into the 

Town Centre stop on either Corporation Street or Victoria Road, which is at the 
heart of Tamworth’s Town Centre.    

 
11.7. Both of these bus stop areas are on opposite sides of the main shopping area 

and offer easy access to the shops and facilities. All the bus stops are full 
shelters and kept to a high level of cleanliness.   

 
11.8. Bus services stopping at Corporation Street include routes from the surrounding 

areas of Tamworth (inter-urban), the suburbs and outlying villages.  There are 
regional services to Lichfield, Nuneaton and Birmingham, as well as a service to 
and from Birmingham International Airport.  While National Express coaches 
operate a daily service to London, (Victoria coach station).   

 
11.9. Both inter-urban and suburban services operate quite frequently, with some 

services running every 20 minutes up to 11.30pm.  
 
11.10. The Town Centre is within 15 minutes travel time, including the use of public 

transport for residents living in Amington, Glascote Heath, Bolehall, Kettlebrook 
and Leyfields.   

 
11.11. The areas of Polesworth, Shuttington, Hopwas, Fazeley, Mile Oak, Dosthill, Two 

Gates, Wilnecote and Hockley have a 30 minute journey, including using public 
transport. (PBA and Drivers Jonas 2009). A map is given in appendix 8 for 
clarification. 

 
11.12. The majority of residents living within the Borough of Tamworth live less than 30 

minutes away from the Town Centre, using public transport.  Longer journeys 
are experience by residents living in outlying areas and villages. 

 
Accessibility by Rail 
 
11.13. Tamworth train station is in the unique situation of being serviced by two 

strategic rail network routes, the West Coast Mainline and the Cross Country 
Routes. The West Cost Mainline offers direct services to London and Crewe, 
while the Cross Country Route runs direct trains to Birmingham, Burton upon 
Trent, Derby, Nottingham, the North of England and Scotland In addition, a new 
fast service to London operates several times a day, enabling passengers to be 
in central London in just over an hour.  Network Rail is responsible for the 
maintenance of the lines and Central Trains are the service provider. 

 
11.14. The West Coast Mainline has being upgraded, allowing high speed trains to 

travel through. The upgrading work enables an improved service to Manchester 
and London. 

 
11.15. The train station is functional with a heated waiting room on platforms 3 and 4. 
 
  
11.16. An important part of the Station is the car park. The cost of parking is £5.50 a 

day, £17 per week, £48.50 a month and £470 a year. The car park has 250 
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spaces which are usually oversubscribed. There are proposals in the Draft Rail 
Development Plan for improvements to car parking facilities. 

 
 
Taxi Facilities 
 
11.17. Taxis are an important mode of transport, especially for evening use and for 

short journeys as an alternative to the car. 
 
11.18. There are two main taxi ranks in the Town Centre, located at Corporation Street 

and Bolebridge Street. The ranks have space for 15 and 7 taxis respectively, 
operating for most of the day and evening. Bolebridge Street taxi rank continues 
to be busy in the evenings due to its close proximity to a number of bars and 
restaurants.  

 
11.19. During the night time an additional rank in Upper Gungate becomes operational 

with another 2 ad-hoc ranks near Chicago Rock Café opening up.  These are 
situated on Church Street and near the Trinity night club at the corner of 
Spinning School Lane and Lower Gungate.  Although these ranks are not 
officially recognised ranks, they are allowed late at night as they provide an 
efficient service and help keep anti social behaviour down. 

 
Pedestrian Access 
 
11.20. Easy access for pedestrians, cyclists and wheelchair uses from public transport 

and car parks to the local shopping area is an important aspect for town centres, 
as this removes barriers of accessibility. 

 
11.21.  Tamworth’s main shopping area is mostly restricted to traffic, with vehicles 

directed around the shopping area.  Several car parks are situated just outside 
the main shopping area and are only a short distance from the main shops, 
while the bus stops take passengers to the centre of the Town. Signage is 
situated a key locations that help visitors navigate their way around the Town.  

 
 
Accessibility by Cycle 
 
11.22. Cycling has an important role to play in reducing the dependence on the car, 

especially for short journeys. It is one of the ‘greenest’ modes of transport and 
can also contribute to improving residents’ health.  

 
11.23. In April 2003, Staffordshire County Council, as part of the Travel Wise Scheme, 

produced a cycle map and information guide on cycling in the Borough. This 
provides information on where cycle routes, cycle stands and secure lockers are 
located. 
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Figure 9 Cycling Map for Tamworth Borough 

 
Source: Staffordshire County Council 

 
11.24. The map shows 18 storage facilities in the Town Centre.  Most have 4-5 stands 

each, therefore the Town Centre has approximately  90 bicycle racks. 
 

Figure 10 Cycle Racks outside St Editha's Church 

 
Source: Tamworth Borough Council Town Centre Health Check 
 
11.25. Focusing on cycle routes, there are no routes through the pedestrianised zone 

because the use of cycles is not permitted. However, there is a route which 
circles the Town Centre incorporating both the train station and land south of the 
Castle.   
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Signage 
 
11.26.  Pedestrian signage is located around the Town, directing visitors to the main 

shopping area from the train station and places of interest, including St Editha’s 
Church and the Castle. 

 
11.27. Cycle route signs are clearly displayed throughout the Castle grounds and 

around the main pedestrian area. 
 
Figure 11 Cycle Route signage from Castle Grounds 

 
 
Disabled Access 
 
11.28. The Town Centre is accessible for residents with mobility issues who need to 

park their cars close to the shops. Within the Ankerside Shopping Centre, the 
shop floor level (5th Floor) is allocated completely for disabled users with space 
for 26 cars.  A shopmobility service operates on this floor and drivers with 
mobility issues can order an electric wheelchair or motorised scooter. 

 
11.29. All of the Town Centre car parks have provision for disabled blue badge holders 

in accordance with national guidance.  There are additional spaces located 
adjacent to the Assembly Rooms, outside St Editha’s Church, Spinning School 
Lane, Lower Gungate and Holloway, with an allocation for approximately 8 cars 
at each.  These sites are on the perimeter of the pedestrianised zone and offer 
good access to the shops and facilities in this area.   

 
11.30. The council also operates the policy that any blue badge holders can park in any 

designated space free of charge. Information gathered from Social Services for 
Staffordshire, who issue blue badge permits, suggests that there is a shortage of 
disabled car parking provision. The number of permits issued between January 
2008 and September 2008 amounted to 1,156, while there are only 50 specific 
disabled parking bays in the Town Centre, creating a problem of over 
subscription and demand at busy times.  
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Figure 12 Parking sign for Disabled badge holders 

 
 
Shop Mobility Scheme 
 
11.31. A Shop Mobility Scheme was introduced in 1995, located on the shopping floor 

level (5th Floor) of the Ankerside car park.  It operates between 9 am and 5 pm, 
Monday to Saturday, and it costs £12 for annual membership or £1 for one-off 
users.  

 
11.32. Anyone who has a permanent or temporary mobility problem can access  the 

scheme and hire an electric scooter (13 available), electric wheelchair (4 
available) or a manual wheelchair (9 available) for half or all day.  The scheme 
currently has approximately 300 members. 

 
12. Town Centre Environmental Quality 
 
12.1. The quality of the environmental is important in retaining visitors and customers 

within a town centre. PPS6 refers to environmental quality as an important 
mechanism that plays a part in the overall assessment on a town centre.  

 
Built Environment 
 
12.2. The Town Centre has a variety of building styles and scales, ranging from the 

medieval core of the Town, with its Castle and Church, to the modern concrete 
architectural designs of the 1960’s and 70’s.  The prevailing architectural style 
belongs to the 18th Century, whilst the main shopping streets are dominated by 
Georgian-style buildings of two and three storeys which give the Town it’s strong 
architectural character.  A key historic fabric of the Town is the layout of the 
streets which tend to be narrow, 

 
12.3. The Town Centre incorporates 3 Conservation Areas within the Town Centre 

boundary and extends outside the Town Centre boundary.  Conservation areas 
cover 30.3 hectares of the 51 hectare total Town Centre size (59.5%).  These 
were established to protect the special architectural and historic character of the 
buildings and their settings. 
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Town Centre Conservation Area  
 
12.4. The Town Centre Conservation area is the largest, covering 21.8 hectares of the 

Town Centre and extending substantially to the south of the Town Centre.  It 
focuses around the historical thoroughfares into the Town, principally Aldergate, 
Lower Gungate, Lichfield Street, Holloway, Market Street, Church Street, 
George Street and includes the listed architectural set pieces, The Castle and St 
Editha’s Church.  

 
12.5. The designation of the area was set up to preserve the historical street pattern 

and properties that provide an important historical record of the Town’s 
development. The Town Centre Conservation Area contains the largest 
concentration of listed buildings in the Borough.  There are currently 3 grade I, 1 
grade II* and 113 grade II listed buildings together with 125 Locally Listed 
Buildings.5 

 
Victoria Road/Albert Road Conservation Area 
 
12.6. The Victoria Road/Albert Road Conservation Area lies completely within the 

Town Centre boundary and is mixed use, being both residential and commercial.  
Most properties date from the Victorian era and consist of suburban terraced 
development along tree-lined highways.  Although some have been converted to 
commercial use, they generally retain their original character. 

 
12.7. The conservation area was designated to promote the two streets as a separate 

entity from the commercial centre of the Town.  It is 6.8 hectares in size and 
contains 1 grade II listed building and 32 locally listed buildings. 

 
Figure 13 Victoria Street 

 
 
Hospital Street Conservation Area 
 
12.8. Only a small proportion of the Hospital Street Conservation Area lies within the 

Town Centre boundary.  The area itself is 6.8 hectares, of which 1.7 hectares 
are in the Town Centre.  The area forms part of a neighbourhood known as The 
Leys and features Victorian terraced housing, most of which have retained their 

                                            
5 Locally listed buildings are properties that the Council has decided to protect due to their architectural 
beauty or history.  These properties are not legally protected or of the same quality as listed buildings. 
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original features such as tall chimneys and bay windows. Altogether, there are 5 
locally listed buildings. 

 
Street Environment 
 
Litter 
 
12.9. Litter is a health hazard, attracting vermin, harbouring bacteria and effecting the 

quality of the environment for local people. It is also a danger to wildlife, 
domesticated animals and members of the public. 

 
12.10. National Indicator 195 measures litter, graffiti, detritus and flyposting.  Litter is 

defined as anything that is dropped, thrown, left or deposited that causes 
defacement in pubic places. (Defra, 2009a).  It is measured and monitored 
through a grading system of A-D.  Grade A refers to no litter being present, while 
Grade D means heavily littered with significant accumulations.  The actions of 
the Council show an improvement in the amount of litter found. (Tamworth 
Borough Council 2009) 

 
12.11. Litter is a major issue across the Borough and this is especially the case for the 

Town Centre.  Tamworth has a fixed penalty notice scheme of £75 in place for 
any pedestrian or motorist caught leaving litter anywhere except in a bin.  For 
the time period, 2007-2008, 150 enforcement orders were issued and 
successfully prosecuted. The problem areas in the Town Centre are George 
Street and Market Street on market days and Church Street, where there is a 
concentration of fast food outlets, in the evening. 

 
12.12. In the Town Centre there are a total of 130 bins, with an additional 34 bins in the 

Castle grounds.  In the pedestrianised area there are 72 bins, all of which are 
emptied regularly and up to 4 times a day in the Spring and Summer as 
required.  The Town Centre is also swept mechanically and there is a street 
cleaner working daily.  On Tuesday’s and Saturdays (Market days) there are 3 
cleaners in operation. 

 
12.13. In February 2007 a scheme began installing ash trays onto replacement lids of 

bins.  Eighteen have been installed and the target is for all bins in the Town 
Centre to be finished by 2009.  Furthermore, in March 2007, 7 new bins for 
chewing gum and cigarette ends have been fixed onto lamp posts in the Town 
Centre. 

 
Graffiti 
 
12.14. The National Indicator for graffiti is NI195, which is a statutory indicator. 

Tamworth Borough Council monitors graffiti levels 3 times a year.   
 
12.15. indicator for graffiti monitors and measure it in grades B-D, Grade B is mild, 

unobtrusive marks which do not impact on the quality of the environment or not 
easily seen by passing residents, while Grade D refers to large amounts of 
symbols, marks or pictures that are clearly visible and obtrusive to residents 
passing through the vicinity. (DEFRA. 2009b)  The actions of the Council have 
reduced the amount of Graffiti visibile. (Tamworth Borough Council, 2009) 
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12.16. The main problem areas in the Town Centre are the underpasses. Three of 

these are consistently used as canvasses for graffiti artists and meet the Grade 
D.  Consequently, the Street Scene team, who are responsible for the cleaning 
of streets and pavements, began a clean up scheme, “Changing the Face of 
Tamworth” in June 2006 at a cost of £4,000, per underpass.  This involved the 
cleaning of all underpasses in the Borough with one side being used for 
permitted artwork by the local youth clubs. The underpasses were then sprayed 
with anti-graffiti coating, thus enabling simple cleaning of any additional illegal 
graffiti.  

 
12.17. There are some instances of graffiti elsewhere in the Town Centre, for example 

in the alleyways at the side of the Gungate Precinct, fire exits at the back of 
buildings and a number of bus stops, such small incidences of graffiti warrant a 
Grade B.   

 
Toilet Facilities 
 
12.18. High quality public toilet facilities are important for visitors and shoppers alike.   

There are 3 sets of public toilets within the Town Centre situated on Aldergate 
road (next to the Phil Dix centre), in the Ankerside shopping centre and in the 
Castle grounds.  All toilets include male, female and easy access for wheelchair 
users. 

 
12.19. The two outside blocks, on Aldergate Road and in the Castle grounds are well 

maintained, clean, free of charge and well signposted as well as being  large 
enough for wheelchair users.  As these are located on the periphery of the main 
shopping centre, they are under-used.  The toilet facilities in the Ankerside  
shopping centre are located centrally and are well used with facilities to change 
babies and a separate toilet for wheelchair users. 

 
Natural Environment 

 
Incidents of Pests/Vermin 
 
12.20. Pests and vermin and their strict control, are important in maintaining a high 

quality Town Centre environment.  Data on the number of requests for 
assistance is only available for the Borough as a whole.  The table below shows 
the number of callouts requested to the Council to deal with rats, mice and 
pigeons. 

 
Table 13 Number of requests for help with pests and vermin 
Year Rats/Mice Pigeons Wasps/Bees/insect 

infestation6 
2004 330 0 N/A 
2005 425 0 N/A 
2006 469 2 N/A 
2008 566 0 526 
Source: Tamworth Borough Council, Environmental Health Team   

                                            
6 Denotes, infestation like fleas, bed bugs, and carpet beetles 
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12.21. The figures for rats and mice show have risen between 2006 and 2008, which is 

a national trend. This increase is due to wet and mild winters, an increase in 
composting bins and fortnightly recycling.  Callouts for pigeon infestation are 
rare but the request for assistance with bees/wasps and infestation by insects is 
similar to the national trend. The following are key factors that impact on the 
Town Centres’ pest problems;  

 
o Recycling and fortnightly refuse collections provides food 
o Increased litter from discarded food and fast food outlets 
o Lack of financial support from companies to provide pro-active treatment of rats  
 
12.22. To address these issues within Tamworth, the Council operates a service 

focused on preventing and minimising the risk of infestation.  Some of the 
functions they carry out include: 

 
o Inspections and monitor vulnerable areas, removing food storage and harbourage in 

the process 
o Provide proofing recommendations through assessments following the treatment of 

property to prevent further infestation 
o Supervise and monitor the work carried out by private pest control companies and 

maintain a good standard of treatments by local businesses 
o Liaise with organisations to maintain support and efficiency of the service and 

encourage the awareness to report activity and sightings of pests early. 
 
12.23. The environmental health department feel this approach is less harmful to the 

environment and has considerable health and safety advantages over a more 
reactive approach.   

 
Air / Noise Pollution 
 
12.24. Air and noise pollution are significant factors when maintaining the quality of the 

environmental. Problems surrounding noise tend to be around the main drinking 
establishments which include, Oliver’s on Lower Gungate, Yates’ on Colehill and 
Chicago Rock Café on Church Street.  Noise from road traffic is reduced 
through the pedestrianisation scheme. 

 
12.25. The Environment Act 1995 requires local authorities to undertake air quality 

reviews.  In areas where an air quality objective is not anticipated to be met, 
Local Authorities are required to establish Air Quality Management Areas and 
implement action plans to improve air quality.  Tamworth Borough Council has 
recently completed its third round of reviews.  It concluded that the air quality is 
of a sufficient standard that it does not need to conduct a detailed review and 
assessment for certain air pollutants, such as Carbon Monoxide, Benzene, and 
Sulphur Dioxide. (Loader and Valiantis, 2008).  There are no Air Quality 
Management Areas designated in the Town. 
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River Water Quality 
 
12.26. The quality of the rivers are vital components in securing a positive and pleasant 

environment within the Town Centre due to the central position of the Rivers 
Tame and Anker that meet at the Castle. The Environment Agency conducts 
regular testing on all rivers and the water quality of the water. Reports, based on 
2007 data indicate that the quality of the water in the Tame and Anker is good. 
(www.environment-agency.gov.uk). However, the water was tested outside of 
the main Town Centre and a visual inspection of the rivers were considered 
sufficient.  

12.27. The picture below highlights the cleanliness of the rivers as the water is teaming 
with Swans, Geese and Ducks. 

  
Figure 14 Swans and Geese within the Castle Grounds 

 
 
12.28. It is evident that there are problems with litter along the banks of the Tame, in 

particular next to the Jolly Sailor car park. This is likely to cause an increase in 
nitrates in the river, especially when the river floods.  A positive sign for the river 
water quality is that this area is used for recreational fishing, primarily along the 
banks of the Tame.  In addition, the number of water birds present indicates a 
healthy wildlife population and in turn a relatively clean river. 

 
13. Customer Views and Town Centre Marketing 
 
Customer Views 
13.1. PPS6 recommends regular customer satisfaction surveys are conducted to 

enable local authorities to evaluate the views of local people and to help set 
priorities for future improvement. 

 
13.2. The ‘Tamworth Listens’ public consultation began in 2005 and has become an 

annual event taking place during the summer.  Data complied from the 2008 
event secured 261 detailed responses through questionnaires and through the 
discussions of various focus groups.  The key findings from the consultation 
exercise were: 

 
o Tackling crime and anti social behaviour as well as improving the health and 

education of the community were the two areas residents put forward as top 
priorities for Council action.  Improving and maintaining the cleanliness of the 

 40



neighbourhoods was important and considered to raise the profile and 
attractiveness of Tamworth. 

 
o Accessibility issues for low income residents were mentioned frequently with 

subsidised bus passes mentioned for students, single parents and residents 
who have reached retirement age. Other notable issues concerning transport 
included the need for a bus station and lower prices. 

 
13.3. Questions relating to Council tax and how the Council should spend the money 

provided several passionate answers.  There were concerns raised that the 
canopy erected in St Editha’a Square was a waste of public money, offering little 
benefit to the local community.  Raising the Council Tax bill for each household 
was unfavourable in the midst of the current unstable economic situation, with 
the rising costs of living mentioned while salaries or benefits remained the same.  
Residents were concerned that previous promises had yet to be fulfilled and 
were reluctant to pay additional Council Tax bills.  However, there were many 
positive views raised about Tamworth, including the Castle and it’s grounds and 
the leisure facilities that are unique to Tamworth. 

 
Town Centre Marketing 
 

13.4. The centrepiece of Tamworth’s Visitor Marketing Strategy is the Tamworth 
Visitor Guide.  Although promoting the Town Centre is a key feature of the 
Visitor Guide, it has a wider scope, providing information on locations outside 
the Borough that are accessible from Tamworth. Some of the information that 
can be found within the guide includes: 

 
o Culture & Heritage 
o Entertainment 
o Food & Drink 
o Forthcoming Events 
o Leisure Activities & Attractions 
o Nearby Attractions 
o Places to stay 
o Where to shop 

 
13.5. A second form of promoting the Town Centre is through the internet.  

Information is on the Council’s own website, (www.visittamworth.co.uk) and 
through the Tamworth Information Centre, who published the Tamworth Visitors’ 
Guide.  This document details information about local points of interest and 
signposts visitors to external websites. 

 
13.6. The Tamworth Information Centre, winner of the Heart of England Tourist Board 

Silver Award 2005, is located on Market Street and is at the forefront of 
promoting Tamworth in the broader regional context. The Centre provides 
leaflets and has computers for visitors to gather information off the internet.  
Details of Tamworth’s main attractions are detailed, including the Snow Dome, 
St Editha’s Church, Tamworth Assembly Rooms and Tamworth Castle.  The 
Tourist Information Centre has developed links with other Tourist Information 
Centres around the UK, whereby they display information about each other’s 
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region.  The aim of this partnership is to attract people to visit areas they had 
otherwise not visited. 

 
13.7. Tamworth Information Centre is involved in sub regional initiatives overseen by 

Staffordshire County Council.  This partnership seeks to promote the region as a 
whole. Included within this partnership is the Staffordshire Good Food Campaign 
and Staffordshire Canal Project.  Much of this information can be found at 
www.stafforshire.gov.uk or www.enjoystaffordshire.com. Furthermore, Tamworth 
works with national and regional tourist websites as part of the regional strategy 
to promote Staffordshire to a wider audience 

 
13.8. Tamworth Borough Councils’ Tourism Strategy 2004-2007 recognises that there 

is more work needed to improve the image and marketing of the Borough to the 
wider audience.  A key component is likely to be the Destination Management 
Partnership (DMP) for Staffordshire.  This will involve the Local Authorities in 
Staffordshire bringing forward new strategies and initiatives to encourage an 
increase in the number of visitors to the region. The South Staffordshire Visitor 
Economy Strategy, commissioned by various organisations, including Tamworth 
Borough Council, highlights the fact that Tamworth is likely to benefit from a 
number of schemes which principally promote two of southern Staffordshire’s 
most popular destinations, Cannock Chase and Lichfield.  These schemes will 
have a multifaceted role, as they will also look to encourage customers to visit 
other nearby destinations, such as Tamworth.   

 
14. Crime and Safety 

 
14.1. PPS6 suggests that as part of the monitoring and reviewing of Town Centres, 

information on occurrences of crime in the Town Centre and perceptions of 
safety and occurrences of crime should be gathered.  

 
Crime Statistics 
 

14.2. The graph below illustrates the most up to date crime figures for offences 
committed in the Town Centre over a six year period from 2001 to 2006. 
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Figure 15 Crime figures for Tamworth Town Centre, 2001-2006 
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Source: Staffordshire Police Authority 
 

14.3. The graph shows the number of crimes committed in the Town Centre over the 
period 2001 to 2006 with the number of offences committed rising by 27.1% 
within that time frame.  The period 2003/04 was the highest, with 2005/06 being 
second.    

 
14.4. The table below highlights how criminal activities have changed during this time 

frame. The statistics for individual types of crime reveal that violence is the most 
common source of crime in the Town Centre and over the six years, the number 
of offences has risen by almost 60%.  The other two most committed offences in 
the Town Centre were shoplifting and criminal damage, although over the years 
the figures have stayed fairly consistent.   

 
14.5. The biggest drop has been in burglaries from dwellings which dropped by 32%.  

The crime of robbery has risen by 4.8%.  The period 2004-2006 has also seen 
1,315 instances of Anti Social Behaviour.  The table below gives an overview of 
how crime numbers have changed for each individual crime in the Town Centre 
over the last six years. 

 
 
 
 
 
 
 
 
 

 

 43



Table 14 Percentage change of types of crime, 2001- 2006 
Type of Crime Percentage change from 2001/02 to 

2005/06 
Burglary Dwelling -32% 
Burglary other Building -11.6% 
Criminal Damage +4.5% 
Robbery +4.8% 
Shoplifting -7.6% 
Theft from Motor Vehicle -18.2% 
Theft of Motor Vehicle -48% 
Violence (all) +58.5% 
Total Crime 27.1% 

Source: Staffordshire Police 
 

14.6. A more up to date picture of crime within the Town Centre is given below.  This 
data was complied by Staffordshire Police but the information given was not 
compatible with previous data, ie, the names of the crimes were different and 
therefore, could not be compared accurately. 

 
14.7. The graph below suggests a decrease in shoplifting by 8% while 1,309 crimes 

were recorded within Tamworth Town Centre between October, 2007 and 
September, 2008. 

 
Table 15 Crime figures for Tamworth Town Centre, October 2007 to September 2008 

Crime statistics for Tamworth Town Centre, October 2007 - September 2008
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Initiatives Aimed at Combating Crime in the Town Centre 
 

14.8. At the present time there are a number of initiatives within the Town Centre 
which aim to specifically combat and reduce crime.  Some of the most important 
measures are listed below. 
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o Townsafe Scheme – members are made up of retailers, businesses, pubs and clubs 
etc, who all are in partnership with the police and other community safety partners.  
Each member is part of a radio network to enable crime and similar intelligence to be 
communicated effectively.  A Townsafe Co-ordinator is employed to implicitly 
organise and run the scheme.  Members of the scheme also benefit from a regularly 
updated photograph album of active criminals. 

 
o Licensees’ Forum – works in partnership with police, licensing officers, trading 

standards etc, to reduce violence, public disorder and generally make the Town 
Centre safer through initiatives such as the use of head cameras and fluorescent 
jackets for pub or club door supervisors. 

 
o Operation Vampire – a police led scheme and assisted by partners such as licensing 

officers, fire and rescue etc.  It aims to reduce Town Centre violence by high visibility 
policing and is particularly aimed at Friday and Saturday evenings, when alcohol 
related crimes are a particular problem.  As part of the initiative, police officers 
regularly check on door supervisors and pubs and clubs to become aware of any 
potential problems.   

 
CCTV in the Town Centre 
 

14.9. Close circuit television cameras were introduced in Tamworth Town Centre in 
October 1995. Altogether, there are now 70 static cameras and 3 mobile units 
placed overtly around the whole Town of Tamworth with the aim of  deterring or 
monitoring incidents of crime.   

 
14.10. The CCTV team operate a 24 hour service, every day of the year.  Since April, 

2008 to February, 2009, 3,012 incidences were detected, leading to 300 arrests.  
April, 2008 had the highest number of arrests recorded.  

 
14.11. The offence of antisocial behaviour was recorded as the most common form of 

crime, followed by causing a disturbance or acting suspiciously.   
 

14.12. The number of incidences detected has increased between 2001 and 2008, 
while the number of arrests has remained at approximately 50% of all incidents.  
The increase in detection could be a direct result of additional cameras being 
installed and greater efficiency on the part of the CCTV staff. 

 
14.13. The police are able to monitor the cameras but the control remains the 

Councils’. The Town Centre is covered by 23 static cameras with additional 
cameras facing the bollards along Lower Gungate and Bolebridge.  These 
bollards are manually operated by the Council 24 hours a day on behalf of 
Staffordshire Highways. 

 
14.14. Alcohol related violence against the person has amounted to 45% of all 

incidents within the Town Centre in the last four year. To combat this trend, 
cameras have been place by the two nightclubs in Tamworth, Trinity and 
Strikers.     

 
14.15. All car parks, both in the centre of Tamworth and in local areas are covered by 

CCTV cameras, to reduce crimes against motor vehicles. 
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14.16. Cameras within the Town Centre and local areas promote a secure 

environment, encouraging the more vulnerable to use local services.  The use of 
cameras also deters crime as CCTV footage is widely used in securing 
convictions. 

 
14.17. The cameras operate under very strict guidelines to prevent problems 

surrounding breaches of privacy and civil liberties.  A copy of the Councils’ 
policy can be found on the Tamworth Borough Councils’ website. 

 
14.18. Perceptions of crime in the Town Centre 
 
14.19. The Tamworth Listens’ survey carried out in summer 2006 provided ‘Tamworth 

an indication of how people perceive the issue of crime in the Town Centre.  The 
Town Centre was generally perceived as a safe environment to visit during the 
day, although there were concerns about the safety of visiting the Town Centre 
during the evenings.  A major problem to emerge from the survey was the issue 
of anti-social behaviour in the Town Centre, which many people attributed to 
gangs of young people and underage drinking.  Another problem highlighted 
was a shortage of police presence in the Town Centre.  The survey attracted 40 
responses with suggestions and comments on the poor quality policing in the 
Town and measures to combat anti social behaviour. 

 
15 Out of Town Centres Retailing and Leisure 

 
15.1. Out of Town Centres with retail and leisure facilities have grown since the 

early 1990s recession, which has encouraged retail food supermarkets to 
compete harder for a share of the market.  This has lead to stores becoming 
larger with a wider range of goods on offer, including post office counters, 
pharmacies, hair salons, dry cleaning outlets and photographic processing.  The 
rise in ‘one stop shops’ has lead to a dramatic decline in the number of smaller, 
local independent retailers within the traditional settings of a Town/City Centres. 
(Colliers CRE, 2005) 

 
15.2. Out of Town Centres Retailing and Leisure 
 
15.3. Ventura Park is is 6,9017 sqm large and lies 1km outside the Town Centre. The 

Park has various types of retail stores including  
  

 
Rosebys fabric shop 
Hobbycraft 
Blacks, mountaineering store 
WH Smith with cash point 
Carpet Right 
Harveys furniture store 
Sports Direct clothing store 
JJB Sports clothing store 
Boots Chemist with cash point 
Kentucty Fried Chicken 
Marks and Spencers department store 
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Adsa retail, with petrol station, cash point, café, cigarette kiosk and covered bike racks 
Sainsburys with petrol station 
Matalan clothing store 
Homebase DIY store 
Halfords car equipment store 
Comet electrical store 
Currys electrical store 
Mothercare World store 
Toys R us 
Allied Carpets 
Mc Donnalds fast food restaurant 
Dreams beds 
VW Car showroom 
Jaguar Car showroom 
Toyota Car showroom 
Argos 
Premier Inn Hotel 
Offices  
Food Factory 
 
15.4 In addition to the Retail Park, Tamworth has several leisure facilities within 

walking distance to the Town Centre.  These include a large, 10 screen cinema 
complex, the Snowdome7 and Strykers Pleasure Bowl. 

15.4 The Town Centre competes with Ventura Park at present and whilst it is within 
walking distance from the Town.  The links between the two are not particularly 
attractive or well signed and the free parking on offer at Ventura adds to the appeal.  
The challenge will be to change shopping habits and provide complimentary offer of 
businesses and parking in the Town Centre. 

 
16.  Conclusion 

 
16.1. The health check has revealed that A1 shops dominate the Town Centre, 

occupying 105 properties or 33% of all units.  This is particularly so within the 
Primary Shopping Frontage, (zone 1), where Policy TCR4 states that 75% of 
units should be used for A1 purposes. The current figure of A1 units in Zone 1 is 
84.7%. 

 
16.2. Land Uses within the Town Centre were very different to the average figures for 

the rest of the UK.  Tamworth was significantly above the UK average for the 
number of A1 units, while the average figure for A2 units was half in Tamworth 
of the national average. Tamworth is just below the national average for 
vacancies. 

 
16.3. A closer look at the type of A1 shops in the Town Centre has illustrated that 

comparison retailing is dominant, occupying 61%, (108 units), of A1 floorspace.  
These comparison shops include a good, selection of well known national stores 
and independent retailers.  The Town Centre is not well represented by 
convenience stores, with just three units occupying almost 50% of the 
floorspace used for convenience retailing          

                                            
7 The Snowdome is an indoor skiing facility with an ice rink and tobogganing chute.  The Snowdome 
attracts visitors from all over the West Midlands as it is the first one in the Country.  
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16.4. Zone A rents in the Town Centre were £861 per square metre.  This was the 

second lowest rent after Cannock within the County, while Lichfield was the next 
highest with £1,023. The national rent was £1,291 per square metre. 

 
16.5. The vacancy rate for units within the whole shopping policy area was slightly 

below the national average rate of 10%. 
 

16.6. Pedestrian flows were almost exclusively busier on Market Day than a non 
market day.  The busiest locations in the Town Centre were Middle Entry and 
George Street, both of which lie at the very heart of the Town Centre.  

 
16.7. The Local Plan allocates the Gungate Precinct as an area for redevelopment.  

Land assembly and initial discussions with developers are pushing this scheme 
forward. 

 
16.8. The Masterplan designates the Gungate Precinct for redevelopment, whilst 

suggesting how the Middle Entry and St Editha’s Square. 
 

16.9. Within the Town Centre are a variety of leisure and entertainment facilities.  A 
key facility in the context of the Town Centre is the Castle and its grounds. 

 
16.10. The Town Centre is very accessible by several modes of transport.  There are 

sixteen public car parks and well served by bus and train services. 
 

16.11. The Town Centre contains a variety of building styles, ranging from Medieval 
and Georgian to the modern concrete architectural designs of the second half of 
the Twentieth Century. 

 
16.12. The overall quality of the street environment within the Town Centre is good.  

One problem highlighted was the amount of litter within the Town Centre  
 

16.13. Consultation work with local people was used to gain an understanding of what 
people think of the Town Centre.  Some of the biggest positives identified were 
the green open space around the Castle and the leisure opportunities available, 
in particular the Castle Grounds and Snowdome.  Some of the negative views 
highlighted the amount of litter within the Town Centre and a poor range of 
shops. 

 
16.14. There is scope for improving the marketing of both the Town Centre and the 

Borough as a whole.  At the forefront of the current marketing of the Town is the 
Tamworth Visitor Guide and the work of the Tamworth Information Centre (TIC).   

 
16.15. Crime is on the rise in the Town Centre, with a big increase in all forms of 

violence. 
 
16.16. The Town Centre Masterplan identifies a number of significant redevelopment 

opportunities that exist in the Town Centre.  There is a need to enhance the 
quality of access and environment of the Town Centre to help stimulate 
additional development and use. 
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16.17. The Council is taking a lead role in the creation of a private/public partnership to 
achieve the longer term aspirations of the Masterplan. 
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Appendices 
 
Appendix 1 Methods of Measuring Vitality and Viability  
 
Indicator Methods of Assessment 
Diversity of Town Centre Uses The amount of space in use for different 

functions – such as offices, shopping, 
leisure, cultural and environmental activities, 
pubs, cafes, restaurants and hotels 

The amount of retail, leisure and office 
floorspace in edge/out of centre locations 

As for above 

Capacity for growth Opportunities for centres to expand or 
consolidate, typically measured in the 
amount of land available for new or more 
intensive forms of Town Centre 
development 

Retailer Representation and intentions to 
change representation 

Existence and changes in representation of 
types of retailer, including street markets, 
and the demand of retailers wanting to 
come into the centre, or to change their 
representation in the centre, or to reduce or 
close their representation 

Shopping rents Pattern of movement in Zone A rents within 
primary shopping areas  (i.e. the rental 
value for the first six metres depth of 
floorspace in retail units from the shop 
window) 

Proportion of vacant street level properties Vacancies can arise in even the strongest 
Town Centres, and this indicator must be 
used with care.  Vacancies in secondary 
frontages and changes to other uses will 
also be useful indicators 

Commercial yields on non-domestic 
property 

Demonstrates the confidence of investors in 
the long term profitability of the centre for 
retail, office and other commercial 
developments.  This indicator should be 
used with care. 

Pedestrian flows A key indicator of the vitality of shopping 
streets, measured by the numbers and 
movements of people on the streets, in 
different parts of the centre at different times 
of the day and evening, who are available 
for businesses to attract into shops, 
restaurants or other facilities 

Accessibility Ease and convenience of access by a 
choice of means of travel, including – the 
quality, quantity and type of car parking; the 
frequency and quality of public transport 
services and the range of customer service 
origins served; and the quality of provisions 
for pedestrians, cyclists and disabled people 
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and the ease of access from main arrival 
points to the main attractions 

Customers and residents views and 
behaviour 

Regular surveys will help authorities in 
monitoring and evaluating the effectiveness 
of Town Centre improvements and it setting 
further priorities.  Interviews in the Town 
Centre and at home can be used  

Perception of safety and occurrence of 
crime 

Should include views and information on 
safety and security, and where appropriate, 
information for monitoring the evening and 
night time economy 

State of the Town Centre environmental 
quality 

Should include information on problems 
(such as air pollution, noise, clutter, litter 
and graffiti) and positive factors (such as 
trees, landscaping and open spaces) 

Source: Office of the Deputy Prime Minister, Planning Policy Statement 6: Planning for 
Town Centres (PPS:6) 
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Appendix 2 Land use showing total units, total vacancies and percentages by zone for whole shopping area. 
 
 

Land use 
categories 

Zone 
1 
(total) 

% of 
total 
for 
zone 1 

% of 
total 
units 

Vacant 
units* 

Zone 
2 
(total) 

% of 
total 
for 
zone 2

% of 
total 
units 

Vacant 
units 

Zone 
0 
(total) 

% of 
total 
for 
zone 0

% of 
total 
units 

Vacant 
Units 

A1 105 84.68 33.02 8 74 43.02 23.27 11 12 54.55 3.77 2 
A2 9 7.26 2.83 1 40 23.26 12.58 4 0 0.00 0.00  
A3 4 3.23 1.26  10 5.81 3.14  1 4.55 0.31  
A4 2 1.61 0.63  10 5.81 3.14  1 4.55 0.31  
A5 1 0.81 0.31  9 5.23 2.83  0 0.00 0.00  
B1 0 0.00 0.00  7 4.07 2.20  2 9.09 0.63  
B2 0 0.00 0.00  0 0.00 0.00  0 0.00 0.00  
C1 0 0.00 0.00  3 1.74 0.94  0 0.00 0.00  
C2 0 0.00 0.00  0 0.00 0.00  0 0.00 0.00  
D1 1 0.81 0.31  5 2.91 1.57  1 4.55 0.31  
D2 1 0.81 0.31  0 0.00 0.00  0 0.00 0.00  
Sui 
Generis 1 0.81 0.31  14 8.14 4.40  5 22.73 1.57 1 
Totals  124    172    22    

total units 318   9    15    3 
Vacant 
unit  s 27            

 
 
 



Appendix 2a Land Uses in Tamworth Town Centre by Street 
  

  
Number of 
units 

% of all units 
per zone 

Zone 1     
Ankerside 50 16.9 
George St 23 7.8 
Middle Entry 14 4.7 
Total units in zone 1 124 41.9 
Zone 2   
Bolebridge 6 2.0 
Church St 15 5.1 
Colehill 5 1.7 
College lane 1 0.3 
king street 1 0.3 
Little Church Lane 5 1.7 
Lower Gungate 18 6.1 
Market St 19 6.4 
Silver St 1 0.3 
Victoria Road 3 1.0 
Total units per zone 1  124.0 
total units per zone 2  172.0 
Total A1 units in zones 1&2*  296 
% A1 in zone 1 42  
% A1 in zone 2 58  

Zone 0 omitted 
Source: Tamworth Borough Council Town Centre Health Check, 2008 
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Appendix 3 Ankerside Plan 
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Appendix 4 Use Class Orders (including the 2005 amendments) 
 
Use Class Description Range of Uses 
A1 Shops Shops, Post Offices, Travel and Ticket 

Agencies, Sandwich Shops, Hairdressers, 
Funeral Directors, Domestic Hire Shops, Dry 
Cleaners and Internet Cafes  

A2 Financial and 
Professional Services

Professional and Financial Services (other 
than health or medical services), Betting 
Shops, Building Societies, Estate and 
Employment Agencies 

A3 Restaurants and 
Cafes 

Sale of food and drink for consumption on the 
premises 

A4 Drinking 
Establishments 

Public Houses, Wine Bars or other drinking 
establishments 

A5 Hot Food Takeaways Sale of hot food for consumption off the 
premises 

Sui Generis  Retail warehouse clubs, shop selling and/or 
displaying motor vehicles, Laundrettes, Taxi or 
Vehicle hire businesses, Amusement Centres, 
Petrol Filling Stations  

B1 Businesses Offices not within Class A2.  Research and 
development of products or processes, 
laboratories, 

B2 General Industry General Industry 
B8 Storage or 

Distribution 
Use for storage or as a Distribution Centre 

Sui Generis  Use for any work registrable under the Alkali, 
etc Works Regulation Act, 1906 

C1 Hotels Hotels, boarding or guest houses where no 
significant element of care is provided 

C2 Residential 
Institutions 

Residential school and colleges, hospitals and 
convalescent/nursing homes 

C3 Dwelling Houses Dwelling occupied by a person or family, or by 
no more than six residents living together, 
including a household where care is provided 

Sui Generis  Hostels 
D1 Non-Residential 

Institutions 
Places of worship, Church Halls, Clinics, 
Health Centres, Crèches, Day Nurseries, Day 
Centres, Consulting Rooms, Museums, Public 
Halls, Libraries, Art Galleries and Exhibition 
Halls.  Non-Residential education and training 
centres 

D2 Assembly and 
Leisure 

Cinemas, Concert Halls, Dance Halls, Sports 
Halls, Swimming Baths, Skating Rinks, 
Gymnasiums.  Other indoor and outdoor 
sports and leisure uses, Bingo Halls and 
Casinos 

Sui Generis  Theatres and Nightclubs 
Source: Department of the Environment 
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Appendix 5 Map of Town Centre classification of use.
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Appendix 6 Planning applications for changes of use 
Change of use from office use to other uses   Change from retail to other uses 

Application 
no. 

Address Details of office element Dated 
granted 

Expiry date Whether 
implemented 

      
Ankerside 
0054/2007 Pool Bar, Ankerside c/u roof to roof terrace 25.04.07 25.04.10 Y 
0296/2008 40B Ankerside c/u A1 to A2 for unit to trade as retail 

bureau de change 
Refused -  

      
Bolebridge Street  
0362/2004 1A Bolebridge Street c/u A1 to A3 for hot food Withdrawn  N 
0190/2005 1A Bolebridge Street c/u to A2 estate agents 12.05.05 12.05.10 Y 
0286/2006 8 Bolebridge Mews Retain 1st floor as 2 dwellings 04.08.06 04.08.09  
0427/2008 r/o 2 Bolebridge St. c/u offices to residential 27.10.08 27.10.11 N 
      
Church Street 
0440/2004 Colin Grazier Conversion of cells to 1 bed residential unit 10.08.04 10.08.09  
0565/2004 Tamworth Arts Centre Conversion of arts centre to registry office 30.09.04 30.09.09 Y 
0758/2004 58 Church Street c/u from A1 to A3 restaurant Refused -  
0237/2005 63 Church Street Retention of ground floor as A3 takeaway 12.07.05 12.07.10  
0334/2005 68-69 Church Street c/u ground floor to A5 takaway, 1st & 2nd 

floors of no.69 to residential 
07.09.05 07.09.08  

0335/2005 64 Church Street c/u 1st floor office to storage & sandwich 
prep. 

01.08.05 01.08.10  

0269/2007 55-56 Church Street c/u to retail space & 8 x 1 bed apartments 16.08.07 16.08.10  
0412/2008 Part ground floor 43-44 Church 

Street 
c/u retail to adult amusement centre 30.10.08 30.10.11 N 

      
George Street  
0665/2005 1st floor 2A George Street c/u to D2 ladies gym 08.09.06 08.09.09 Y 
0337/2006 1 George Street c/u A1 to A2 14.09.06 14.09.09 Y 
0518/2007 r/o 36 George Street c/u workshop/storage to D1 training centre 28.11.07 28.11.10 Y 
0603/2007 22 George Street c/u to A3 coffee shop 20.05.08 20.05.11 Y 
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Lower Gungate 
0323/2006 Palace Media Centre c/u to A5 within permitted A3 premises & 1st 

floor extension for 2 flats 
Withdrawn -  

0306/2006 9 Lower Gungate c/u retail to beauty salon at ground & 1st 
floor 

08.08.06 08.08.09  

0179/2006 7 Lower Gungate c/u retail to A5 hot food takeaway Withdrawn -  
0232/2006 23 Lower Gungate c/u both floors to A3 11.09.06 11.09.09  
      
Market Street 
0567/2004 Ground floor 35 Market Street c/u office to beauty parlour 05.10.04 05.10.09  
0108/2005 34 Market Street A3 & A5 licence for existing c/u 01.03.06 01.03.09  
0366/2005 31 Market Street c/u 1st floor offices to beauty 

room/hairdressing salon 
10.08.05 10.08.10  

0547/2006 6 Market Street Refurb shop with offices 04.01.07 04.01.10 Y 
0383/2008 31 Market Street Bedsits at 1st floor, flat & bedsit at 2nd floor Withdrawn -  
0001/2009 31 Market Street c/u 1st floor to residential 03.03.09 03.03.10  
      
Middle Entry 
0261/2005 1 Middle Entry c/u A1 to A3 20.06.05 20.06.10 Y but now back 

to A1 
0462/2006 18 Middle Entry c/u A1 to A2 15.11.06 15.11.09  
      

 
 
 
 



Appendix 7 Pedestrian Flow Count Survey Locations  
 
Location Exact point where counting undertaken 
Ankerside (east entrance on 
George Street) 

CCTV on the corner of Bolebridge Street and 
George Street looking towards the entrance 

Ankerside (west entrance on 
George Street) 

Just inside the entrance to Ankerside next to 
The Works 

Church Street Outside the vacant unit where King Street joins 
the road 

Colehill CCTV in the middle of Colehill opposite Yates’ 
looking towards Bolebridge Street 

George Street Outside the entrance to Max Spielman 
Lower Gungate CCTV on the southern corner of where Lower 

Gungate and The Precinct meet, looking 
towards Colehill 

Market Street CCTV on the north side of Market Street above 
Natwest, looking towards Silver Street. 

Middle Entry Outside the entrance to Farmfoods 
Middle Entry (south exit) CCTV on the south side of Market Street 

looking towards Middle Entry 
St Editha’s Close CCTV at the corner of St Editha’s Close 

looking towards the Library 
St Editha’s Square Next to the south eastern corner of the Church 

opposite the Co-op 
Source: Tamworth Borough Town Centre Health Check Survey 
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Appendix 8 Public Transport Travel Time to Town Centre. 
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